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Â Searching for and retrieving terminological 
information is one of the most important steps 
in terminology work

Â The success of retrieving terminological 
information depends on:

Â the quantity of sources available

Â the quality of the source material

Â the time for finding the relevant information

Â the time for evaluating the quality

Terminology work
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ÂResources for terminological information:

Â technical literature (books, articles, papers)

Â standards, technical specifications

Â experts

Â (technical/specialized) dictionaries, huge encyclopedias

Â terminology collections, term bases

Â Locations to find terminological information:

Â (specialized) libraries, book shops

Â information centers, universities

Â professional associations, companies, organisations

Â Internet !

Terminological information retrieval
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Â Ad-hoc terminology work
i.e. solving a current terminological problem 
(e.g. in the course of a translation job)

Â Looking for:

Â target language equivalents (translations)

Â contexts (examples for the usage of  terms in the 
source and target language)

Â definitions (concept definitions in the source and 
target language in order to understand the text)

Â Similar for text -oriented terminology work

Terminological information retrieval
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Â domain -oriented terminology work 
e.g. for elaborating a terminology collection: 

Â Looking for:

Â source and target language terms

Â contexts (examples for the usage of  terms in the 
source and target language)

Â definitions (concept definitions in the source and 
target language)

Â illustrations and other multimedia elements

Â concept relations

Â domain-related terminology resources

Terminological information retrieval



K.-D. Schmitz, IIM, FH Köln

Â The Internet offers a huge pool of easily accessible 
information, also for terminological information 
retrieval. You can find e.g.:

Â terms (synonyms, abbreviations, equivalents)

Â information on term usage (spelling, grammar, geographical 

restriction, language level, company usage)

Â context examples, definitions, illustrations

Â terminology collections (encyclopedias, LSP dictionaries, term 

lists, term bases)

Â portals

Â newsgroups 

Â secondary information (experts, literature etc.)

Terminological information retrieval
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Â No search engine can index the entire Web!

Â 730 million searches per day worldwide (10% to 20% 
growth per year)

Â An average American spends 1.5 hours a day searching 
the Web

Â "More than 77% of Web users find Web searching 
frustrating" (SearchEngineWatch.com)

Â Google has indexed 8 billion Web pages (175,000 
computers dedicated to indexing)

Â 51% of all users use Google

Â "Even a blind squirrel finds a nut occasionally...ñ
(Anne M. Chémali and Jill R. Sommer: 07/2006)

The Internet in numbers
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Â Search engines
A search engine is an information retrieval system 
designed to help find information stored on a computer 
system, such as on the World Wide Web; it displays a 
ranked list of web pages based on keywords.

Â Components

Â web crawler (searches the web; ~spider, ~robot)

Â indexer (e.g. words from title, heading, meta tags)

Â searcher (list of web pages, ranked) 

Search engines
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Search engines
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ÂMeta search engines
A meta-search engine is a search engine that sends user 
requests to several other search engines and/or 
databases and returns the results from each one. Meta 
search enables users to enter search criteria once and 
access several search engines simultaneously.

e.g. MetaCrawler

Meta search engines
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Meta search engines
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Meta search engines
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ÂWeb directories
A web directory
list web sites by 
category and 
subcategory; it 
is maintained by 
human editors.

Using the Internet
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ÂNews groups
A newsgroup is a repository for messages posted from 
many users at different locations. The term is somewhat 
confusing, because it is usually a discussion group.

Weblogs have replaced some of the uses of newsgroups 
(especially because, for a while, they were less prone to 
spamming)

e.g. Google Groups

Using the Internet
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Â Google is one of the 10 most popular sites on the entire 
Internet.

Â More than 73.5 million unique users visit Google each 
month

Â Google is used for more than 200 million searches every 
day

Â Google's search engine indexes more than 3 billion Web 
pages, more than 425 million images, and more than 700 
million Usenet messages

Â Google provides an interface for 88 different languages 
and offers results in 35 languages ïmore than half of 
Google's traffic is from outside the U.S.
(Anne M. Chémali and Jill R. Sommer: 07/2006)

Google
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Google
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Google
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Google
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Â Search words are not case sensitive (no accents)

Â Automatic stemming, spelling correction

Â Ignoring numbers, punctuations, common words

Â Automatic ñandò query

Â + includes, - excludes words from search

Â exact phrases by including it in quotation marks

Â ~ for synonyms (~ terminology: dictionary, vocabulary,é)

Â Narrow search by file type, web site

Â Narrow search by intitle:x, inbody;x, inurl:x

Â convert currencies etc., calculate etc., Google Books

Â define: x searches for definitions

Google
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Google
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Google: define
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Hints for terminology mining:

Â Try to guess your source term translation and verify your 
assumption in target language written Web sites

Â Enter the source word you want to translate and look it 
up in pages that are written in the target language

Â Identify the word context in Web pages written in source 
language, translate the context terms and enter their 
translation in a query made in target language pages

(Anne M. Chémali and Jill R. Sommer: 07/2006)

Google
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Google: Übersetzungen
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Â Find images not only for documenting your concepts but 
also for validating your equivalences!

Google: images


